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CAFARO




At Cafaro,
retail is not just

about shopping,

it’s living.

About Millcreek Mall

Super-regional retail complex serving northwest Pennsylvania, northeast Ohio and
western New York.

Most visited shopping center in a 50-mile radius.
12.1 million visitors in the last twelve months (99th percentile in the United States).
2.2 million square feet of retail stores, dozens of restaurants and 4 hotels.

Enclosed mall anchored by Macy’s, JCPenney, Round 1 and Boscov’s complemented by
more than 120 specialty stores.

Complex includes three power centers featuring retailers such as T.J. Maxx, Dick’s
Sporting Goods, Ross Dress for Less, HomeGoods, Ulta Beauty, At Home and
Designer Shoe Warehouse.

Serves a community that is home to numerous colleges and universities with
thousands of students.

Situated on Lake Erie, with popular tourist destinations that attract millions of visitors
per year.
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Trade Area Facts

Trade Area Population 494,555
Average Income $65,601
Number of Households 185,003

Millcreek Mall Facts
Opening Date 1975
Total Complex Size 2.2 Million + sq. ft

*Buffalo Largest Employers in the Area
NY UPMC Hamot 4,000
" Erie Indemnity Company 3,100
. Erle PA AHN St. Vincent Health System 28
Akrone Clevfljl(;l:ngstown Wabtec US Rail 2,500
0 H Alliances «Pittsburgh Barber National Institute 2,300
o State Government 1,600

Columbus

"— Walmart 1,400
LECOM 1,400

eCincinnati WV

Federal Government 1,300
Erie County Government [l 74
Lord Corporation 1,200
Plastek Group 1,000

For additional information visit us online at www.CafaroCompany.com . . . . .
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VISITOR DEMOGRAPHICS

Of the 1.3 million unique Millcreek Mall visitors, the median age is 41 years old and the
Average Household Income is $69,000. The median house value is $120,000.
49% of the population is male and 51% is female.

>$20K l
|
$20K - $35K ®
e o
Mall Complex Visits
$30K - $45K .
$45K - $65K I ‘
$65K - $95K . @ 112MIN

Average Time Spent on Visit

$95K +

#1 MOST VISITED COMPLEX IN PENNSYLVANIA



HOME TO SOME OF

THE MOST VISITED STORES
IN THE STATE OF PENNSYLVANIA & THE US

Z ’
ica’ Christmas Tree Shops:
1/23 rive-In %

668.5K Visits 1/7
1/44

100th Percentile 347.5K Visits

% *MCACYS

3/166
186.3K Visits

69/6,622

98th Percentile

3/17

304K Visits

EVERY SEASON STARTS AT

ROSE & REMINGTON D":Kgs

SPORTING GOODS.

NEW LOCATION
COMING SOON




CAFARO
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5577 Youngstown-Warren Road, Niles, Ohio 44446
For leasing information Phone: 330-747-2661 o Fax: 330-743-2902
For additional information visit us online at www.CafaroCompany.com






